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Consumers' Telecommunications Network





Manager - Do Not Call Taskforce
Australian Communications and Media Authority

Via email: donotcalltaskforce@acma.gov.au
May 2007

Re: Consideration of whether to remove the prohibition on making research calls on Sundays

Thank you for the invitation to comment on the Discussion Paper that seeks comment on whether to remove the prohibition on making research calls on Sundays. We wish to endorse the submission made by the Australian Privacy Foundation on the proposal, and make the following additional points.

About CTN

The Consumers' Telecommunications Network (CTN) is a national peak body of consumer and community organisations, and of individuals representing community interests, who participate in developing national telecommunications policy.  We advocate policies for better access, quality of service and affordability of telecommunications facilities for all residential consumers. CTN's members are national and state organisations representing consumers from non-English speaking backgrounds, deaf consumers, Indigenous people, low income consumers, people with disabilities, young people, pensioners and superannuants, rural and remote consumers, women and consumers in general.

Previous CTN comments on the Standard

In our 2006 comments to ACMA on the proposed telemarketing Industry Standard, we stated:

“There should be no telemarketing on Sundays or public holidays.  This would be in line with minimum existing standards and in line with general community expectations. Again, consistency is the key to consumers understanding when they can and cannot be contacted by telemarketers”.
Our position has not changed, and we maintain that people do not wish to receive any kind of marketing or research calls on a Sunday.
Impact on credibility of the Do Not Call Register 

There has been an enormous amount of public interest in the launch of the Do Not Call register (DNCR), as ACMA is no doubt aware. The register is a long awaited development which we think will only be moderately successful given that there are so many exemptions for political parties, charities, and so on. CTN is concerned that carving out yet another publicly unwanted exemption, this time for research calls on Sundays, will be yet another blow to the credibility of the DNCR. The integrity and perceived effectiveness of the DNCR is critical if it is to be an appropriate consumer protection mechanism. 

It is important that regulatory efforts to limit the impact of unwanted telephone contacts on people’s lives be consistent and coordinated. Consumers are going to be enormously frustrated if the bulk of intrusive and inappropriate calls are not stopped as a result of the DNCR and the Industry Standard. For many people, it is the means of contact (i.e on the telephone itself) that is unwanted, regardless of the type of service being offered, the particular charity seeking a donation, or the organisation seeking to canvass their opinion. Thus it is necessary to be consistent and keep Sunday’s free from any kind of intrusion.  It will also help with clearer public education messages about how the DNCR and Industry Standard will work. We note that at present there are misleading messages being proclaimed about reclaiming family time as a direct result of the DNCR, when in fact there are many exemptions that will impact on achieving such an outcome. 

Available information on community attitudes

When ACMA released the discussion paper about the possible Sunday exemption, the Sydney Morning Herald ran a story highlighting the proposal and ran a short poll to gauge public support. The published result was:

Telemarketing, Sundays and political polling: Is telemarketing okay on a

Sunday for political polling?

Yes. It's a necessary part of modern democracy - 12%

No. We need one day a week not to be pestered - 88%

Total Votes: 803  Poll date: 09/04/07

Online at http://www.smh.com.au/polls/national/form.html as at 21 May 2007.

In making the final decision, ACMA should to use  media monitoring services to assess whether the views consumers have been expressing across a wide range of media (eg blogs on news websites, talk back radio, etc) are broadly supportive of the Sunday variation proposal. In our monitoring of the situation, we believe that ACMA will find there is no public support for a Sunday variation to allow Sunday calls.

Conclusion

CTN agrees that high quality social research does have public benefits, but there are 6 days a week where calls can be made and no good reason has been presented that necessitates Sundays to be exempted. Researchers have any number of ways of contacting and interviewing people for research – they can use other avenues than by telephone on Sundays to find interviewees. There is no need to legislate to allow peoples privacy to be impinged upon every day of the week. 

In conclusion, we believe there should be no legislative amendment to allow for Sunday research calls to be made. It is very clear that that allowing research calls on a Sunday is not supported by the community.
Thank you once again for the opportunity to comment and to have our comments taken into account.  Should you wish to discuss this response in more detail please contact myself or Sarah Wilson at the Consumers’ Telecommunications Network on 02 9572 6007 or at ctn@ctn.org.au.

Yours sincerely,
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Teresa Corbin

CTN Chief Executive Officer

This submission was prepared by Sarah Wilson, CTN Policy Advisor, and Teresa Corbin, CTN Chief Executive Officer. It was approved out of session by the CTN Council.
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