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CONSUMER INFORMATION SHEET 
Web Accessibility Guidelines 2.0
Why people should care about this issue:

Individuals and organisations who provide goods and services over the Internet need to think about how they make their websites accessible to people with disabilities. Almost one in five Australians has a disability, and the proportion is growing. The full and independent participation by people with disabilities in web-based communication and information delivery makes good business and marketing sense, as well as being consistent with our society's obligations to remove discrimination and promote human rights
.
Understanding the Four Principles of Accessibility:
The Web Content Accessibility Guidelines 2.0 (WCAG 2.0) are organised around the following four principles, anyone who wants to use the Web must have content that is:
1. Perceivable - Information and user interface components must be presentable to users in ways they can perceive

· This means that users must be able to perceive the information being presented (it can't be invisible to all of their senses)
2. Operable - User interface components and navigation must be operable

· This means that users must be able to operate the interface (the interface cannot require interaction that a user cannot perform) 
3. Understandable - Information and the operation of user interface must be understandable

· This means that users must be able to understand the information as well as the operation of the user interface (the content or operation cannot be beyond their understanding)
4. Robust - Content must be robust enough that it can be interpreted reliably by a wide variety of user agents, including assistive technologies

· This means that users must be able to access the content as technologies advance (as technologies and user agents evolve, the content should remain accessible)
If any of these are not addressed, users with disabilities will not be able to use the Web
. 
WCAG 2.0 Success Criteria
The 12 criteria below provide the basic goals that authors should work toward in order to make content more accessible to users with different disabilities
.
1. Provide text alternatives for any non-text content so that it can be changed into other forms people need, such as large print, braille, speech, symbols or simpler language.
2. Provide alternatives for time-based media.
3. Create content that can be presented in different ways (for example simpler layout) without losing information or structure.
4. Make it easier for users to see and hear content including separating foreground from background. 
5. Make all functionality available from a keyboard. 
6. Provide users enough time to read and use content. 
7. Do not design content in a way that is known to cause seizures.
8. Provide ways to help users navigate, find content and determine where they are.
9. Make text content readable and understandable. 
10. Make Web pages appear and operate in predictable ways.
11. Help users avoid and correct mistakes.
12. Maximize compatibility with current and future user agents, including assistive technologies. 

Handy Site Tweaks:

1. Provide ‘alt tags’ or the option for people to change text into non-text forms people 
need i.e. - tools to make the font size larger, providing audio descriptions. 

2. Provide two download options of all documents, being a PDF with as many 
accessibility features as possible, and the second being either a Word (2003 or 
earlier) document or an RTF.  Most assistive technology products support word 
documents up to Office 2003.
3. Always provide alternatives for information contained in images (eg if map of 
Australia, provide separate text links for each state and territory)
4. Ensure to caption all videos, for further information visit Media Access Australia’s 
“About Captioning”
.

Validation Tools
Validation tools can be used to verify if a web page complies with web accessibility criteria, such as the WCAG. The tools are generally either online portals or downloadable software applications which allow the user to enter a particular web page for accessibility verification. There are many validation tools available, varying in price and quality. Some examples of freely available validation tools include: 

aDesigner (IBM): http://www.alphaworks.ibm.com/tech/adesigner/download
WAVE (WebAIM): http://wave.webaim.org/
W3C Markup Validation Service: http://validator.w3.org/
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